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Complete Title List 
 

 

Title Video Type Publisher Publication 
Year 

Exclusivity 
to SAGE 

Length 
(hh:mm:ss) 

Communication Studies 
        

Return to top 

Business & Professional Communication 
          

Internal Communications: Managing Director  Practice SAGE 2015 Exclusive 00:10:18 

Internal Communications: Account Executive Practice SAGE 2015 Exclusive 00:09:29 

Internal communications: Account Manager Practice SAGE 2015 Exclusive 00:10:35 

The Tool-Kit to Communicating: 
Communicating Across Barriers Documentary BBC 2003 

Non-
Exclusive 00:15:00 

The Tool-Kit to Communicating: 
Assertiveness Documentary BBC 2003 

Non-
Exclusive 00:15:00 

The Tool-Kit to Communicating: Problems 
with People Documentary BBC 2003 

Non-
Exclusive 00:15:00 

The Tool-Kit to Communicating: Receiving Documentary BBC 2003 
Non-
Exclusive 00:15:00 

The Tool-Kit to Communicating: Getting 
Your Own Way Documentary BBC 2003 

Non-
Exclusive 00:15:00 

The Tool-Kit to Communicating: How Do I 
Come Across Documentary BBC 2003 

Non-
Exclusive 00:15:00 

The Tool-Kit to Communicating: Getting Up 
In Front of People Documentary BBC 2003 

Non-
Exclusive 00:15:00 

The Tool-Kit to Communicating: Meeting of 
the Minds Documentary BBC 2003 

Non-
Exclusive 00:15:00 

Communication & Sexuality 
          

Brian H. Spitzberg, Communication and 
Sexuality Interview SAGE 2015 Exclusive 00:30:00 

"Becoming Rather Than Being": Queer’s 
Double-Edged Discourse as Deconstructive 
Practice Video Case SAGE 2015 Exclusive 00:05:00 

Communication Theory 
          

Narrative Engagement Theory  Definition SAGE 2015 
Non-
Exclusive 00:04:32 

Symbolic Convergence Theory Definition SAGE 2015 Exclusive 00:01:00 

Relational Dialectics Definition SAGE 2015 Exclusive 00:01:00 

Communication Privacy Management 
Theory Definition SAGE 2015 Exclusive 00:01:00 

Communication Theory Tutorial SAGE 2015 Exclusive 00:09:18 

Diffusion and Communication of Innovation Tutorial SAGE 2015 Exclusive 00:24:14 

Curation Definition SAGE 2015 Exclusive 00:01:09 

Howard Giles, Intergroup 
Communication/Communication 
Accommodation Theory Interview SAGE 2015 Exclusive 00:30:00 

Communication Training & Development 
          

Communication, Training, and Development  Practice SAGE 2015 Exclusive 00:12:51 

Computer-Mediated Communication 
          

Crispin Thurlow Discusses Digital 
Communication Interview SAGE 2015 Exclusive 00:28:08 

Communication Networks Tutorial SAGE 2015 Exclusive 00:20:49 

Corporate Communication      

Corporate Project Management Practice SAGE 2015 Exclusive 00:10:32 

Environmental Communication      

Environmental Communication Tutorial SAGE 2015 Exclusive 00:25:51 

Environment and the Media Video Case SAGE 2015 Exclusive 00:07:00 

Family Communication      

Mother/Daughter Communication Definition SAGE 2015 Non- 00:05:18 
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Title Video Type Publisher Publication 
Year 

Exclusivity 
to SAGE 

Length 
(hh:mm:ss) 

Exclusive 

Family Communication Interview SAGE 2015 Exclusive 00:40:24 

Family Communication Interview SAGE 2015 Exclusive 00:40:24 

Privacy Management Theory Definition SAGE 2015 Exclusive 00:01:00 

Storytelling Family Definition SAGE 2015 Exclusive 00:01:00 

Gender Communication      

Gender Communication Interview SAGE 2015 Exclusive 00:46:05 

Tokenism Definition SAGE 2015 Exclusive 00:01:00 

Glass Ceiling Definition SAGE 2015 Exclusive 00:01:00 

Critical Empathy Definition SAGE 2015 Exclusive 00:01:00 

Marginalization Definition SAGE 2015 Exclusive 00:01:00 

Gender and Communication: How Men and 
Women Communicate Differently Documentary SAGE 2007 

Non-
Exclusive 00:21:57 

Group Communication      

Group Communication Practice SAGE 2015 Exclusive 00:12:16 

Health Communication 
          

Health Communication: Health Games Practice SAGE 2015 Exclusive 00:09:58 

Patient Provider Communication Tutorial SAGE 2015 Exclusive 00:10:46 

Patient Provider Communication Definition SAGE 2015 Exclusive 00:00:47 

Health Communication and Media Definition SAGE 2015 Exclusive 00:00:43 

Illness Narratives Definition SAGE 2015 Exclusive 00:00:49 

Health in the Media  Tutorial SAGE 2015 Exclusive 00:15:10 

Health Communication and Media Tutorial SAGE 2015 Exclusive 00:10:02 

Health Communication Campaigns in 
Developing Countries Definition SAGE 2014 Exclusive 00:11:42 

Need for Explaining Illness Definition SAGE 2014 Exclusive 00:04:20 

Alzheimer's Disease Definition SAGE 2014 Exclusive 00:06:52 

Health Communication: Health Games Practice SAGE 2015 Exclusive 00:09:58 

Patient Provider Communication Tutorial SAGE 2015 Exclusive 00:10:46 

Patient Provider Communication Definition SAGE 2015 Exclusive 00:00:47 

Health Communication and Media Definition SAGE 2015 Exclusive 00:00:43 

Intercultural Communication 
          

Intercultural Communication Interview SAGE 2015 Exclusive 00:51:50 

Stereotypes Definition SAGE 2015 Exclusive 00:01:00 

Social Identity Theory Definition SAGE 2015 Exclusive 00:01:00 

Face Definition SAGE 2015 Exclusive 00:01:00 

Cross-Cultural Communication: How Culture 
Affects Communication Documentary SAGE 2005 

Non-
Exclusive 00:20:58 

Intercultural Communications Practice SAGE 2015 Exclusive 00:14:14 

Body Language: Cultural Differences Documentary SAGE 2008 
Non-
Exclusive 00:25:58 

International & Development 
Communication 

          

Cees Hamelink Discusses Global 
Communication Interview SAGE 2015 Exclusive 00:38:48 

Daya Thussu Discusses Global 
Communication Interview SAGE 2015 Exclusive 00:43:35 

Interpersonal Communication 
          

Principles of Interpersonal Communication  Documentary SAGE 2008 
Non-
Exclusive 00:25:58 

Interpersonal Communication With People of 
Different Ages Documentary SAGE 2008 

Non-
Exclusive 00:21:27 

Interpersonal Channels (Interpersonal 
Communication: Building Connections 
Together - 1) Video Case SAGE 2012 

Non-
Exclusive 00:04:02 

Self-concept (Interpersonal Communication: 
Building Connections Together - 2) Video Case SAGE 2012 

Non-
Exclusive 00:03:52 

Perception Checking (Interpersonal Video Case SAGE 2012 Non- 00:03:06 
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Title Video Type Publisher Publication 
Year 

Exclusivity 
to SAGE 

Length 
(hh:mm:ss) 

Communication: Building Connections 
Together - 3) 

Exclusive 

Listening (Interpersonal Communication: 
Building Connections Together - 4) Video Case SAGE 2012 

Non-
Exclusive 00:03:10 

Communicating with Words (Interpersonal 
Communication: Building Connections 
Together - 5) Video Case SAGE 2012 

Non-
Exclusive 00:02:23 

Non-verbal Queues (Interpersonal 
Communication: Building Connections 
Together - 6)        Video Case SAGE 2012 

Non-
Exclusive 00:03:56 

Conversation (Interpersonal Communication: 
Building Connections Together - 7) Video Case SAGE 2012 

Non-
Exclusive 00:02:47 

Coping Skills (Interpersonal Communication: 
Building Connections Together - 8) Video Case SAGE 2012 

Non-
Exclusive 00:02:54 

Control vs Problem (Interpersonal 
Communication: Building Connections 
Together - 9) Video Case SAGE 2012 

Non-
Exclusive 00:02:53 

Minimal Justification (Interpersonal 
Communication: Building Connections 
Together - 10) Video Case SAGE 2012 

Non-
Exclusive 00:03:19 

DESC Scripts (Interpersonal 
Communication: Building Connections 
Together - 11) Video Case SAGE 2012 

Non-
Exclusive 00:03:44 

Relationship Dynamics (Interpersonal 
Communication: Building Connections 
Together - 12) Video Case SAGE 2012 

Non-
Exclusive 00:03:28 

Self-disclosure (Interpersonal 
Communication: Building Connections 
Together - 13) Video Case SAGE 2012 

Non-
Exclusive 00:04:33 

Workplace Perception (Interpersonal 
Communication: Building Connections 
Together - 14)  Video Case SAGE 2012 

Non-
Exclusive 00:04:14 

Communication in Action Inter-personal 
Communication (The Communication Age: 
Connecting and Engaging - 1) Video Case SAGE 2013 

Non-
Exclusive 00:02:47 

Chapter Summary (The Communication 
Age: Connecting and Engaging - 2) Interview SAGE 2013 

Non-
Exclusive 00:01:29 

Communication in Action Perception (The 
Communication Age: Connecting and 
Engaging - 3) Interview SAGE 2013 

Non-
Exclusive 00:01:23 

Chapter Summary (The Communication 
Age: Connecting and Engaging - 4) Interview SAGE 2013 

Non-
Exclusive 00:01:42 

Commuication in Action Verbal 
Communication (The Communication Age: 
Connecting and Engaging - 5) Interview SAGE 2013 

Non-
Exclusive 00:01:44 

Chapter Summary (The Communication 
Age: Connecting and Engaging - 6) Interview SAGE 2013 

Non-
Exclusive 00:02:06 

Communication in Action Non-verbal 
Communication (The Communication Age: 
Connecting and Engaging - 7) Interview SAGE 2013 

Non-
Exclusive 00:01:36 

Chapter Summary (The Communication 
Age: Connecting and Engaging - 8) Interview SAGE 2013 

Non-
Exclusive 00:03:00 

Communication in Action Listening (The 
Communication Age: Connecting and 
Engaging - 9) Interview SAGE 2013 

Non-
Exclusive 00:01:50 

Chapter Summary (The Communication 
Age: Connecting and Engaging - 10) Interview SAGE 2013 

Non-
Exclusive 00:01:48 

Communication in Action Communicatio, 
Culture and Diversity (The Communication 
Age: Connecting and Engaging - 11) Interview SAGE 2013 

Non-
Exclusive 00:01:54 

Chapter Summary (The Communication 
Age: Connecting and Engaging - 12) Interview SAGE 2013 

Non-
Exclusive 00:02:51 

Communication in Action Inter-personal Interview SAGE 2013 Non- 00:02:32 
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Title Video Type Publisher Publication 
Year 

Exclusivity 
to SAGE 

Length 
(hh:mm:ss) 

Communicatiron (The Communication Age: 
Connecting and Engaging - 13) 

Exclusive 

Chapter Summary (The Communication 
Age: Connecting and Engaging - 14)  Interview SAGE 2013 

Non-
Exclusive 00:01:48 

Communication in Action Interviewing (The 
Communication Age: Connecting and 
Engaging - 33)  Interview SAGE 2013 

Non-
Exclusive 00:01:56 

Chapter Summary (The Communication 
Age: Connecting and Engaging - 34)  Interview SAGE 2013 

Non-
Exclusive 00:02:47 

Interpersonal Communication Interview SAGE 2015 Exclusive 00:37:13 

Interpersonal Conflict 
          

Interpersonal Conflict Definition SAGE 2015 Exclusive 00:00:52 

The Relationships Between Co-Rumination, 
Social Support, Stress, and Burnout Among 
Working Adults Definition SAGE 2015 Exclusive 00:08:01 

Interpersonal Conflict Tutorial SAGE 2015 Exclusive 00:13:01 

Interracial Communication Interview SAGE 2015 Exclusive 00:30:00 

Interracial Communication      

Macrocultural Identity Development Model Definition SAGE 2015 Exclusive 00:01:00 

Microcultural Identity Development Model Definition SAGE 2015 Exclusive 00:01:00 

Biracial Identity Development Model Definition SAGE 2015 Exclusive 00:01:00 

Interviewing      

Interviewing Long Form Practice SAGE 2015 Exclusive 00:11:51 

Interviewing: Shortform Practice SAGE 2015 Exclusive 00:11:35 

Listening      

'Listening' in Social Media and Market 
Research Practice SAGE 2015 Exclusive 00:10:33 

Listening Definition SAGE 2015 Exclusive 00:01:00 

Empathic Listening Definition SAGE 2015 Exclusive 00:01:00 

Listening Documentary SAGE 2008 
Non-
Exclusive 00:26:13 

Management & Leadership 
Communication      

Leadership Communication Practice SAGE 2015 Exclusive 00:10:59 

Matching Personality and Organizational 
Culture Video Case SAGE 2015 Exclusive 00:15:22 

Mediation      

Mediation Definition SAGE 2015 Exclusive 00:01:01 

Mediation & Alternative Dispute Resolution 
(ADR) Tutorial SAGE 2015 Exclusive 00:12:14 

Mediation, Part 1 Practice SAGE 2015 Exclusive 00:19:26 

Mediation, Part 2 Practice SAGE 2015 Exclusive 00:14:51 

Negotiation & Conflict Management      

Negotiation Practice SAGE 2015 Exclusive 00:11:44 

Best Alternative to a Negotiated Agreement 
(BATNA) Definition SAGE 2015 Exclusive 00:01:00 

Conflict & Negotiation Interview SAGE 2015 Exclusive 00:30:00 

Conflict Framing Definition SAGE 2015 Exclusive 00:01:00 

Conflict Transformation Definition SAGE 2015 Exclusive 00:01:00 

Interpersonal Communication and Conflict Documentary SAGE 2008 Exclusive 00:21:25 

On the Spot Conversations (Having Hard 
Conversations - 1) Tutorial CORWIN 2013 

Non-
Exclusive 00:02:12 

Why We Hesitate (Having Hard 
Conversations - 2) Tutorial CORWIN 2013 

Non-
Exclusive 00:02:45 

Mandatory Conversations (Having Hard 
Conversations - 3) Tutorial CORWIN 2013 

Non-
Exclusive 00:02:48 

Being Specific (Having Hard Conversations - 
4) Tutorial CORWIN 2013 

Non-
Exclusive 00:01:55 

http://sk.sagepub.com/video/
http://sk.sagepub.com/video/communication-in-action-inter-personal-communication-2
http://sk.sagepub.com/video/communication-in-action-inter-personal-communication-2
http://sk.sagepub.com/video/small-group-and-team-communication
http://sk.sagepub.com/video/small-group-and-team-communication
http://sk.sagepub.com/video/communication-in-action-interviewing
http://sk.sagepub.com/video/communication-in-action-interviewing
http://sk.sagepub.com/video/communication-in-action-interviewing
http://sk.sagepub.com/video/workplace-and-organizational-communication
http://sk.sagepub.com/video/workplace-and-organizational-communication
http://sk.sagepub.com/video/interpersonal-communication
http://sk.sagepub.com/video/interpersonal-conflict
http://sk.sagepub.com/video/the-relationships-between-co-rumination-social-support-stress-and-burnout-among-working-adults
http://sk.sagepub.com/video/the-relationships-between-co-rumination-social-support-stress-and-burnout-among-working-adults
http://sk.sagepub.com/video/the-relationships-between-co-rumination-social-support-stress-and-burnout-among-working-adults
http://sk.sagepub.com/video/interpersonal-conflict-heckman-tuto
http://sk.sagepub.com/video/interracial-communication
http://sk.sagepub.com/video/macrocultural-identity-development-model
http://sk.sagepub.com/video/microcultural-identity-development-model
http://sk.sagepub.com/video/biracial-identity-development-model
http://sk.sagepub.com/video/interviewing-long-form
http://sk.sagepub.com/video/interviewing-shortform
http://sk.sagepub.com/video/listening-in-social-media-and-market-research
http://sk.sagepub.com/video/listening-in-social-media-and-market-research
http://sk.sagepub.com/video/listening-gamble-defi
http://sk.sagepub.com/video/empathic-listening
http://sk.sagepub.com/video/listening
http://sk.sagepub.com/video/leadership-communication
http://sk.sagepub.com/video/matching-personality-and-organizational-culture
http://sk.sagepub.com/video/matching-personality-and-organizational-culture
http://sk.sagepub.com/video/mediation
http://sk.sagepub.com/video/mediation-and-alternative-dispute-resolution-adr
http://sk.sagepub.com/video/mediation-and-alternative-dispute-resolution-adr
http://sk.sagepub.com/video/mediation-part-1
http://sk.sagepub.com/video/mediation-part-2
http://sk.sagepub.com/video/negotiation
http://sk.sagepub.com/video/best-alternative-to-a-negotiated-agreement-batna
http://sk.sagepub.com/video/best-alternative-to-a-negotiated-agreement-batna
http://sk.sagepub.com/video/conflict-and-negotiation
http://sk.sagepub.com/video/conflict-framing
http://sk.sagepub.com/video/conflict-transformation
http://sk.sagepub.com/video/interpersonal-communication-and-conflict
http://sk.sagepub.com/video/on-the-spot-conversations
http://sk.sagepub.com/video/on-the-spot-conversations
http://sk.sagepub.com/video/why-we-hesitate
http://sk.sagepub.com/video/why-we-hesitate
http://sk.sagepub.com/video/mandatory-conversations
http://sk.sagepub.com/video/mandatory-conversations
http://sk.sagepub.com/video/being-specific
http://sk.sagepub.com/video/being-specific


 
 

Title Video Type Publisher Publication 
Year 

Exclusivity 
to SAGE 

Length 
(hh:mm:ss) 

Defining the Problem (Having Hard 
Conversations - 5) Tutorial CORWIN 2013 

Non-
Exclusive 00:02:44 

Redefining the Problem (Having Hard 
Conversations - 6) Tutorial CORWIN 2013 

Non-
Exclusive 00:01:08 

Outcome Maps (Having Hard Conversations 
- 7) Tutorial CORWIN 2013 

Non-
Exclusive 00:01:53 

Being Mindful of Language (Having Hard 
Conversations - 8) Tutorial CORWIN 2013 

Non-
Exclusive 00:03:58 

Scripting (Having Hard Conversations - 9) Tutorial CORWIN 2013 
Non-
Exclusive 00:01:36 

Questions to Avoid (Having Hard 
Conversations - 10) Tutorial CORWIN 2013 

Non-
Exclusive 00:01:22 

Leaving Room for Thinking (Having Hard 
Conversations - 11) Tutorial CORWIN 2013 

Non-
Exclusive 00:01:41 

Body Language (Having Hard Conversations 
- 12) Tutorial CORWIN 2013 

Non-
Exclusive 00:01:51 

Talking to the Right Person (Having Hard 
Conversations - 13) Tutorial CORWIN 2013 

Non-
Exclusive 00:01:13 

Hard Conversations With Your Boss (Having 
Hard Conversations - 14) Tutorial CORWIN 2013 

Non-
Exclusive 00:02:44 

Hard Conversations to a Group (Having 
Hard Conversations - 15) Tutorial CORWIN 2013 

Non-
Exclusive 00:01:37 

A Coordinator's Case Study - Making a Plan 
(Having Hard Conversations - 16) Practice CORWIN 2013 

Non-
Exclusive 00:06:48 

A Principal's Case Study - Scripting (Having 
Hard Conversations - 17) Practice CORWIN 2013 

Non-
Exclusive 00:04:48 

A Principal's Case Study - Follow-up (Having 
Hard Conversations - 18) Practice CORWIN 2013 

Non-
Exclusive 00:03:28 

A Coordinator's Case Study - Scripting 
(Having Hard Conversations - 20) Practice CORWIN 2013 

Non-
Exclusive 00:10:36 

A Coordinator's Case Study - Follow-up 
(Having Hard Conversations - 21) Practice CORWIN 2013 

Non-
Exclusive 00:05:11 

A Manager's Case Study - The Presenting 
Problem (Having Hard Conversations - 22) Practice CORWIN 2013 

Non-
Exclusive 00:12:07 

A Manager's Case Study - Follow-up 
(Having Hard Conversations - 23) Practice CORWIN 2013 

Non-
Exclusive 00:04:40 

Preparing With a Partner (Having Hard 
Conversations - 24) Practice CORWIN 2013 

Non-
Exclusive 00:02:00 

Nonverbal Communication      

Nonverbal Communication: Body Language, 
Gesture, and Proxemics Documentary SAGE 2010 Exclusive 00:29:54 

Nonverbal Communication: Vocal Cues and 
Facial Expressions Documentary SAGE 2010 Exclusive 00:30:16 

Nonverbal Communication and Culture Documentary SAGE 2005 Exclusive 00:21:59 

Organizational Communication      

Meanings of Organizational Volunteering Video Case SAGE 2015 
Non-
Exclusive 00:11:01 

Organizational Ethics Interview SAGE 2015 
Non-
Exclusive 00:30:00 

Transparency Definition SAGE 2015 
Non-
Exclusive 00:01:00 

Dialogic Communication Definition SAGE 2015 
Non-
Exclusive 00:01:00 

Ethical Courage Definition SAGE 2015 
Non-
Exclusive 00:01:00 

Inclusivity Policy Definition SAGE 2015 
Non-
Exclusive 00:01:00 

Public-Private Partnerships Definition SAGE 2015 
Non-
Exclusive 00:01:00 

Communication in Action Team and Small 
Group Communication (The Communication Interview SAGE 2013 

Non-
Exclusive 00:01:30 

http://sk.sagepub.com/video/
http://sk.sagepub.com/video/defining-the-problem
http://sk.sagepub.com/video/defining-the-problem
http://sk.sagepub.com/video/redefining-the-problem
http://sk.sagepub.com/video/redefining-the-problem
http://sk.sagepub.com/video/outcome-maps
http://sk.sagepub.com/video/outcome-maps
http://sk.sagepub.com/video/being-mindful-of-language
http://sk.sagepub.com/video/being-mindful-of-language
http://sk.sagepub.com/video/scripting
http://sk.sagepub.com/video/questions-to-avoid
http://sk.sagepub.com/video/questions-to-avoid
http://sk.sagepub.com/video/leaving-room-for-thinking
http://sk.sagepub.com/video/leaving-room-for-thinking
http://sk.sagepub.com/video/body-language
http://sk.sagepub.com/video/body-language
http://sk.sagepub.com/video/talking-to-the-right-person
http://sk.sagepub.com/video/talking-to-the-right-person
http://sk.sagepub.com/video/hard-conversations-with-your-boss
http://sk.sagepub.com/video/hard-conversations-with-your-boss
http://sk.sagepub.com/video/hard-conversations-to-a-group
http://sk.sagepub.com/video/hard-conversations-to-a-group
http://sk.sagepub.com/video/a-coordinators-case-study-making-a-plan
http://sk.sagepub.com/video/a-coordinators-case-study-making-a-plan
http://sk.sagepub.com/video/a-principals-case-study-scripting
http://sk.sagepub.com/video/a-principals-case-study-scripting
http://sk.sagepub.com/video/a-principals-case-study-follow-up
http://sk.sagepub.com/video/a-principals-case-study-follow-up
http://sk.sagepub.com/video/a-coordinators-case-study-scripting
http://sk.sagepub.com/video/a-coordinators-case-study-scripting
http://sk.sagepub.com/video/a-coordinators-case-study-follow-up
http://sk.sagepub.com/video/a-coordinators-case-study-follow-up
http://sk.sagepub.com/video/a-managers-case-study-the-presenting-problem
http://sk.sagepub.com/video/a-managers-case-study-the-presenting-problem
http://sk.sagepub.com/video/a-managers-case-study-follow-up
http://sk.sagepub.com/video/a-managers-case-study-follow-up
http://sk.sagepub.com/video/preparing-with-a-partner
http://sk.sagepub.com/video/preparing-with-a-partner
http://sk.sagepub.com/video/nonverbal-communication-body-language-gesture-and-proxemics
http://sk.sagepub.com/video/nonverbal-communication-body-language-gesture-and-proxemics
http://sk.sagepub.com/video/nonverbal-communication-vocal-cues-and-facial-expressions
http://sk.sagepub.com/video/nonverbal-communication-vocal-cues-and-facial-expressions
http://sk.sagepub.com/video/nonverbal-communication-and-culture
http://sk.sagepub.com/video/meanings-of-organizational-volunteering
http://sk.sagepub.com/video/organizational-ethics
http://sk.sagepub.com/video/transparency
http://sk.sagepub.com/video/dialogic-communication
http://sk.sagepub.com/video/ethical-courage
http://sk.sagepub.com/video/inclusivity-policy
http://sk.sagepub.com/video/public-private-partnerships
http://sk.sagepub.com/video/communication-in-action-team-and-small-group-communication
http://sk.sagepub.com/video/communication-in-action-team-and-small-group-communication


 
 

Title Video Type Publisher Publication 
Year 

Exclusivity 
to SAGE 

Length 
(hh:mm:ss) 

Age: Connecting and Engaging - 15) 

Communication in Action Work Place and 
Organisational Communication (The 
Communication Age: Connecting and 
Engaging - 17) Interview SAGE 2013 

Non-
Exclusive 00:01:40 

Chapter Summary (The Communication 
Age: Connecting and Engaging - 22) Interview SAGE 2013 

Non-
Exclusive 00:02:08 

Chapter Summary (The Communication 
Age: Connecting and Engaging - 24) Interview SAGE 2013 

Non-
Exclusive 00:02:36 

Chapter Summary (The Communication 
Age: Connecting and Engaging - 26) Interview SAGE 2013 

Non-
Exclusive 00:01:46 

Chapter Summary (The Communication 
Age: Connecting and Engaging - 28) Interview SAGE 2013 

Non-
Exclusive 00:02:02 

Speeches in Action (The Communication 
Age: Connecting and Engaging - 29) Interview SAGE 2013 

Non-
Exclusive 00:06:38 

Chapter Summary (The Communication 
Age: Connecting and Engaging - 30) Interview SAGE 2013 

Non-
Exclusive 00:01:52 

Speeches in Action Pursuasive Speaking 
(The Communication Age: Connecting and 
Engaging - 31) Interview SAGE 2013 

Non-
Exclusive 00:08:49 

Chapter Summary (The Communication 
Age: Connecting and Engaging - 32) Interview SAGE 2013 

Non-
Exclusive 00:01:13 

Organizational Communication and 
Collaboration in the Civil Society Sector Video Case SAGE 2015 Exclusive 00:07:38 

How Institutions Communicate Video Case SAGE 2015 Exclusive 00:04:56 

Which Identities Matter? Video Case SAGE 2015 Exclusive 00:06:24 

Big Data in Qualitative Organizational 
Communication Research Video Case SAGE 2015 Exclusive 00:05:05 

Organizational Communication Tutorial SAGE 2015 Exclusive 00:16:01 

Organizational Communication Interview SAGE 2015 Exclusive 00:37:44 

Expropriation Definition SAGE 2015 Exclusive 00:01:00 

Power Definition SAGE 2015 Exclusive 00:01:00 

Power Definition SAGE 2015 Exclusive 00:01:00 

Post-Fordism Definition SAGE 2015 Exclusive 00:01:00 

Corporate Colonization Definition SAGE 2015 Exclusive 00:01:00 

Image Repair Definition SAGE 2015 Exclusive 00:01:00 

The Three Schools of CCO Thinking Video Case SAGE 2015 Exclusive 00:07:27 

Performance Studies      

Affirmative Precarity, Ai Weiwei and 
Margarita Cabrera Video Case SAGE 2015 Exclusive 00:07:38 

Persuasion 
          

Persuasion Practice SAGE 2015 Exclusive 00:09:50 

David Hesmondhalgh Discusses Political 
Economy of Media Interview SAGE 2015 Exclusive 00:28:52 

Claes de Vreese Discusses Political 
Communication Interview SAGE 2015 Exclusive 00:33:55 

Beyond the Frame (Asking Why): Alternative 
Perspectives on the War on Terrorism Documentary 

Media 
Education 
Foundation 2004 

Non-
Exclusive 00:35:32 

Beyond the Frame (Homeland Insecurity): 
Alternative Perspectives on the War on 
Terrorism Documentary 

Media 
Education 
Foundation 2004 

Non-
Exclusive 00:26:13 

Beyond the Frame (Resisting War, 
Defending Democracy): Alternative 
Perspectives on the War on Terrorism Documentary 

Media 
Education 
Foundation 2004 

Non-
Exclusive 00:20:32 

Beyond the Frame (The Iraq War and 
Militarism): Alternative Perspectives on the 
War on Terrorism Documentary 

Media 
Education 
Foundation 2004 

Non-
Exclusive 00:18:54 

Beyond the Frame (Watching the Media): 
Alternative Perspectives on the War on 
Terrorism Documentary 

Media 
Education 
Foundation 2004 

Non-
Exclusive 00:34:40 

http://sk.sagepub.com/video/
http://sk.sagepub.com/video/communication-in-action-team-and-small-group-communication
http://sk.sagepub.com/video/communication-in-action-work-place-and-organisational-communication
http://sk.sagepub.com/video/communication-in-action-work-place-and-organisational-communication
http://sk.sagepub.com/video/communication-in-action-work-place-and-organisational-communication
http://sk.sagepub.com/video/communication-in-action-work-place-and-organisational-communication
http://sk.sagepub.com/video/selecting-your-topic-and-knowing-your-audience
http://sk.sagepub.com/video/selecting-your-topic-and-knowing-your-audience
http://sk.sagepub.com/video/researching-your-presentation
http://sk.sagepub.com/video/researching-your-presentation
http://sk.sagepub.com/video/organizing-your-presentation
http://sk.sagepub.com/video/organizing-your-presentation
http://sk.sagepub.com/video/delivering-your-presentation
http://sk.sagepub.com/video/delivering-your-presentation
http://sk.sagepub.com/video/speeches-in-action
http://sk.sagepub.com/video/speeches-in-action
http://sk.sagepub.com/video/informative-presentations
http://sk.sagepub.com/video/informative-presentations
http://sk.sagepub.com/video/speeches-in-action-persuasive-speaking
http://sk.sagepub.com/video/speeches-in-action-persuasive-speaking
http://sk.sagepub.com/video/speeches-in-action-persuasive-speaking
http://sk.sagepub.com/video/persuasive-presentations
http://sk.sagepub.com/video/persuasive-presentations
http://sk.sagepub.com/video/organizational-communication-and-collaboration-in-the-civil-society-sector
http://sk.sagepub.com/video/organizational-communication-and-collaboration-in-the-civil-society-sector
http://sk.sagepub.com/video/how-institutions-communicate
http://sk.sagepub.com/video/which-identities-matter
http://sk.sagepub.com/video/big-data-in-qualitative-organizational-communication-research
http://sk.sagepub.com/video/big-data-in-qualitative-organizational-communication-research
http://sk.sagepub.com/video/organizational-communication-rice-tuto
http://sk.sagepub.com/video/organizational-communication-mumby-inte
http://sk.sagepub.com/video/expropriation
http://sk.sagepub.com/video/power-mumby-defi
http://sk.sagepub.com/video/power-butterworth-defi
http://sk.sagepub.com/video/post-fordism
http://sk.sagepub.com/video/corporate-colonization
http://sk.sagepub.com/video/image-repair
http://sk.sagepub.com/video/the-three-schools-of-cco-thinking
http://sk.sagepub.com/video/affirmative-precarity-ai-weiwei-and-margarita-cabrera
http://sk.sagepub.com/video/affirmative-precarity-ai-weiwei-and-margarita-cabrera
http://sk.sagepub.com/video/persuasion
http://sk.sagepub.com/video/david-hesmondhalgh-discusses-political-economy-of-media
http://sk.sagepub.com/video/david-hesmondhalgh-discusses-political-economy-of-media
http://sk.sagepub.com/video/claes-de-vreese-discusses-political-communication
http://sk.sagepub.com/video/claes-de-vreese-discusses-political-communication
http://sk.sagepub.com/video/beyond-the-frame-asking-why-alternative-perspectives-on-the-war-on-terrorism
http://sk.sagepub.com/video/beyond-the-frame-asking-why-alternative-perspectives-on-the-war-on-terrorism
http://sk.sagepub.com/video/beyond-the-frame-homeland-insecurity-alternative-perspectives-on-the-war-on-terrorism
http://sk.sagepub.com/video/beyond-the-frame-homeland-insecurity-alternative-perspectives-on-the-war-on-terrorism
http://sk.sagepub.com/video/beyond-the-frame-homeland-insecurity-alternative-perspectives-on-the-war-on-terrorism
http://sk.sagepub.com/video/beyond-frame-resisting-war-defending-democracy-alternative-perspectives-on-war-on-terrorism
http://sk.sagepub.com/video/beyond-frame-resisting-war-defending-democracy-alternative-perspectives-on-war-on-terrorism
http://sk.sagepub.com/video/beyond-frame-resisting-war-defending-democracy-alternative-perspectives-on-war-on-terrorism
http://sk.sagepub.com/video/beyond-the-frame-iraq-war-militarism-alternative-perspectives-on-the-war-on-terrorism
http://sk.sagepub.com/video/beyond-the-frame-iraq-war-militarism-alternative-perspectives-on-the-war-on-terrorism
http://sk.sagepub.com/video/beyond-the-frame-iraq-war-militarism-alternative-perspectives-on-the-war-on-terrorism
http://sk.sagepub.com/video/beyond-the-frame-watching-the-media-alternative-perspectives-on-the-war-on-terrorism
http://sk.sagepub.com/video/beyond-the-frame-watching-the-media-alternative-perspectives-on-the-war-on-terrorism
http://sk.sagepub.com/video/beyond-the-frame-watching-the-media-alternative-perspectives-on-the-war-on-terrorism


 
 

Title Video Type Publisher Publication 
Year 

Exclusivity 
to SAGE 

Length 
(hh:mm:ss) 

Beyond the Frame (Women and the Afghan 
War): Alternative Perspectives on the War 
on Terrorism Documentary 

Media 
Education 
Foundation 2004 

Non-
Exclusive 00:12:07 

The Billionaires' Tea Party: How Corporate 
America is Faking a Grassroots Revolution Documentary 

Media 
Education 
Foundation 2011 

Non-
Exclusive 00:56:46 

Constructing Public Opinion: How Politicians 
& the Media Misrepresent the Public Documentary 

Media 
Education 
Foundation 2001 

Non-
Exclusive 00:31:01 

The Fourth Estate Documentary 

INTELECO
M Intelligent 
Telecommu
nications 2002 

Non-
Exclusive 00:26:40 

Public Speaking Interview SAGE 2015 Exclusive 00:30:00 

Triangle of Meaning Definition SAGE 2015 Exclusive 00:01:00 

Psychographics Definition SAGE 2015 Exclusive 00:01:00 

Configural Format Definition SAGE 2015 Exclusive 00:01:00 

Political Communication Tutorial SAGE 2015 Exclusive 00:09:08 

Political Lobbying & Media Relations Practice SAGE 2015 Exclusive 00:09:34 

Dr. Natalie Fenton, Media and Politics Interview SAGE 2015 Exclusive 00:50:10 

Current Trends in Political Advertising Tutorial SAGE 2015 Exclusive 00:10:00 

Public Speaking 
          

Public Speaking Practice SAGE 2015 Exclusive 00:11:08 

Relational Communication 
          

Physiology and Communication  Interview SAGE 2015 Exclusive 00:30:00 

Affection Exchange Theory Definition SAGE 2015 Exclusive 00:01:00 

Attachment Security Definition SAGE 2015 Exclusive 00:01:00 

Discourse-Dependent Family Definition SAGE 2015 Exclusive 00:01:00 

Risk & Crisis Communication 
          

Crisis Communication Interview SAGE 2015 Exclusive 00:30:00 

Risk Communication Tutorial SAGE 2015 Exclusive 00:07:32 

Issues Management Definition SAGE 2015 Exclusive 00:01:00 

Reputation Management Definition SAGE 2015 Exclusive 00:01:00 

Risk Management Definition SAGE 2015 Exclusive 00:01:00 

Paracrisis Definition SAGE 2015 Exclusive 00:01:00 

Corporate Apologia Theory Definition SAGE 2015 Exclusive 00:01:00 

Discourse of Renewal Theory Definition SAGE 2015 Exclusive 00:01:00 

Money Programme: Pensions Panic 2 Documentary BBC 2005 
Non-
Exclusive 01:00:00 

Science Communication 
          

Science Communication Practice SAGE 2015 Exclusive 00:15:03 

Science Journalism Tutorial SAGE 2015 Exclusive 00:22:27 

Science Communications Practice SAGE 2015 Exclusive 00:10:37 

An Instrument for Assessing Scientists’ 
Written Skills in Public Communication of 
Science Video Case SAGE 2015 Exclusive 00:07:52 

Visual Communication 
          

Visual Communication Practice SAGE 2015 Exclusive 00:09:56 

Visual Communication: Photography & 
Curation Practice SAGE 2015 Exclusive 00:08:04 

Visual Communications: TV News Graphics Practice SAGE 2015 Exclusive 00:10:36 

Director of Photography Practice SAGE 2015 Exclusive 00:18:18 

Commercial Photography Practice SAGE 2015 Exclusive 00:09:18 

Visual Prototyping & Design Thinking Practice SAGE 2015 Exclusive 00:14:05 

Visual Communication Tutorial SAGE 2015 Exclusive 00:07:17 

http://sk.sagepub.com/video/
http://sk.sagepub.com/video/beyond-the-frame-women-and-the-afghan-war-alternative-perspectives-on-the-war-on-terrorism
http://sk.sagepub.com/video/beyond-the-frame-women-and-the-afghan-war-alternative-perspectives-on-the-war-on-terrorism
http://sk.sagepub.com/video/beyond-the-frame-women-and-the-afghan-war-alternative-perspectives-on-the-war-on-terrorism
http://sk.sagepub.com/video/the-billionaires-tea-party-how-corporate-america-is-faking-a-grassroots-revolution
http://sk.sagepub.com/video/the-billionaires-tea-party-how-corporate-america-is-faking-a-grassroots-revolution
http://sk.sagepub.com/video/constructing-public-opinion-how-politicians-and-the-media-misrepresent-the-public
http://sk.sagepub.com/video/constructing-public-opinion-how-politicians-and-the-media-misrepresent-the-public
http://sk.sagepub.com/video/the-fourth-estate
http://sk.sagepub.com/video/public-speaking-gamble-inte
http://sk.sagepub.com/video/triangle-of-meaning
http://sk.sagepub.com/video/psychographics
http://sk.sagepub.com/video/configural-format
http://sk.sagepub.com/video/political-communication
http://sk.sagepub.com/video/political-lobbying-and-media-relations
http://sk.sagepub.com/video/dr-natalie-fenton-media-and-politics
http://sk.sagepub.com/video/current-trends-in-political-advertising
http://sk.sagepub.com/video/public-speaking-genard-inpr
http://sk.sagepub.com/video/physiology-and-communication
http://sk.sagepub.com/video/affection-exchange-theory
http://sk.sagepub.com/video/attachment-security
http://sk.sagepub.com/video/discourse-dependent-family
http://sk.sagepub.com/video/crisis-communication
http://sk.sagepub.com/video/risk-communication
http://sk.sagepub.com/video/issues-management
http://sk.sagepub.com/video/reputation-management
http://sk.sagepub.com/video/risk-management
http://sk.sagepub.com/video/paracrisis
http://sk.sagepub.com/video/corporate-apologia-theory
http://sk.sagepub.com/video/discourse-of-renewal-theory
http://sk.sagepub.com/video/money-programme-pensions-panic-2
http://sk.sagepub.com/video/science-communication
http://sk.sagepub.com/video/science-journalism
http://sk.sagepub.com/video/science-communications
http://sk.sagepub.com/video/an-instrument-for-assessing-scientists-written-skills-in-public-communication-of-science
http://sk.sagepub.com/video/an-instrument-for-assessing-scientists-written-skills-in-public-communication-of-science
http://sk.sagepub.com/video/an-instrument-for-assessing-scientists-written-skills-in-public-communication-of-science
http://sk.sagepub.com/video/visual-communication
http://sk.sagepub.com/video/visual-communication-photography-and-curation
http://sk.sagepub.com/video/visual-communication-photography-and-curation
http://sk.sagepub.com/video/visual-communications-tv-news-graphics
http://sk.sagepub.com/video/director-of-photography
http://sk.sagepub.com/video/commercial-photography
http://sk.sagepub.com/video/visual-prototyping-and-design-thinking
http://sk.sagepub.com/video/visual-communication-berger-tuto


 
 

Title Video Type Publisher Publication 
Year 

Exclusivity 
to SAGE 

Length 
(hh:mm:ss) 

Media Studies 
        

Return to top 

Advertising 
     

Joseph Turow Discusses Advertising, Media 
Economics & Media Industries Interview SAGE 2015 Exclusive 00:44:41 

Profiling Definition SAGE 2015 Exclusive 00:01:03 

Paul Burns, Advertising: Understanding the 
Client Interview SAGE 2015 Exclusive 00:49:58 

James Devon, Advertising Interview SAGE 2015 Exclusive 00:30:55 

Brands as Broadcasters Tutorial SAGE 2015 Exclusive 00:12:25 

Behavioral Economics in Advertising Tutorial SAGE 2015 Exclusive 00:15:30 

Advertising Practice SAGE 2015 Exclusive 00:10:40 

Branded Content Definition SAGE 2015 Exclusive 00:00:32 

Advertising: Guerrilla and Low Budget Work Tutorial SAGE 2015 Exclusive 00:10:00 

The Future of Advertising Tutorial SAGE 2015 Exclusive 00:12:08 

Advertising & Society 
          

Advertising and Society  Tutorial SAGE 2015 Exclusive 00:12:58 

Advertising and the Psyche Tutorial SAGE 2015 Exclusive 00:05:12 

Analyzing Digital Advertising Tutorial SAGE 2015 Exclusive 00:13:54 

Advertising Copywriting & Campaigns 
          

Fran Cassidy, Content in Advertising  Interview SAGE 2015 Exclusive 00:30:23 

Advertising Design 
          

Advertising Design Practice SAGE 2015 Exclusive 00:08:20 

Andrew Peak - Advertising and Brand 
Transformation Interview SAGE 2015 Exclusive 00:32:56 

Patrick Collister - Online Advertising Interview SAGE 2015 Exclusive 00:41:00 

Gwyn March, Advertising Interview SAGE 2015 Exclusive 00:34:20 

Peter Field, Advertising Research Interview SAGE 2015 Exclusive 00:40:14 

Branding (Logo Types) Tutorial SAGE 2015 Exclusive 00:10:00 

Advertising Research 
          

Analytics Definition SAGE 2015 Exclusive 00:00:48 

Audience & Reception Studies      

Audience and Reception Studies: Brands Practice SAGE 2015 Exclusive 00:10:06 

Media and Diversity at the BBC Practice SAGE 2015 Exclusive 00:09:53 

From Passive to Active Audiences Tutorial SAGE 2015 Exclusive 00:07:37 

Audience and Reception Studies Practice SAGE 2015 Exclusive 00:09:53 

Audience and Reception Studies for TV and 
Brands Practice SAGE 2015 Exclusive 00:11:01 

iPad TV Video Case SAGE 2015 Exclusive 00:04:22 

Media Ethnography Definition SAGE 2015 Exclusive 00:06:49 

Digital Media 
     

Crowd Funding Definition SAGE 2015 Exclusive 00:00:32 

Online Vulnerability Video Case SAGE 2015 Exclusive 00:16:00 

Technological Determinism Definition SAGE 2015 Exclusive 00:01:34 

Neil Quick, Digital Brand Advertising Interview SAGE 2015 Exclusive 00:42:36 

Social Networks Tutorial SAGE 2015 Exclusive 00:03:33 

Digital Media Tutorial SAGE 2015 Exclusive 00:06:33 

Digital Wars Tutorial SAGE 2015 Exclusive 00:08:07 

Digital Media: Selfie Citizenship Tutorial SAGE 2015 Exclusive 00:06:38 

Digital Memory Tutorial SAGE 2015 Exclusive 00:07:36 

Digital Memory Definition SAGE 2015 Exclusive 00:00:36 

Militainment Definition SAGE 2015 Exclusive 00:00:34 

Acts of Citizenship Definition SAGE 2015 Exclusive 00:00:33 

Cyber Conflict Definition SAGE 2015 Exclusive 00:00:39 

Digital Militarism Definition SAGE 2015 Exclusive 00:00:35 

Intimate Citizenship Definition SAGE 2015 Exclusive 00:00:32 

Selfie Citizenship Definition SAGE 2015 Exclusive 00:00:31 
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Title Video Type Publisher Publication 
Year 

Exclusivity 
to SAGE 

Length 
(hh:mm:ss) 

Mediascape Definition SAGE 2015 Exclusive 00:01:00 

Integrated Sports Media Platforms Definition SAGE 2015 Exclusive 00:01:00 

Left to Their Own Devices: College Students’ 
‘Guilty Pleasure’ Media Use and Time 
Management  Video Case SAGE 2015 Exclusive 00:11:48 

Digital Privacy, Law and Ethics in Online 
Journalism Tutorial SAGE 2015 Exclusive 00:10:00 

Marshall McLuhan and the Legacy of 
Popular Modernism Video Case SAGE 2015 Exclusive 00:10:30 

Film & Cinema 
     

Behind the Screens: Hollywood Goes 
Hypercommercial Documentary 

Media 
Education 
Foundation 2000 

Non-
Exclusive 00:36:21 

Freelance Filmmaking Practice SAGE 2015 Exclusive 00:10:06 

Screenwriting Practice SAGE 2015 Exclusive 00:12:42 

Independent Film: Funding, Marketing and 
Distributing Practice SAGE 2015 Exclusive 00:14:13 

Documentary Film-Making in Remote Places Practice SAGE 2015 Exclusive 00:11:18 

Experiential Filmmaking Practice SAGE 2015 Exclusive 00:19:37 

Promoting a Documentary Film Practice SAGE 2015 Exclusive 00:07:22 

Marty Cohen - Movie Production Interview SAGE 2015 Exclusive 01:07:43 

Ira Wohl - Documentary Filmmaking Interview SAGE 2015 Exclusive 01:27:57 

Interactive Documentary Video Case SAGE 2014 
Non-
Exclusive 00:10:00 

Global Media 
     

Techno-Narcissism Tutorial SAGE 2015 Exclusive 00:15:12 

Social Media and the Israeli-Palestinian 
Conflict Definition SAGE 2015 Exclusive 00:09:14 

Global Media Definition SAGE 2015 Exclusive 00:00:37 

Global Media Tutorial SAGE 2015 Exclusive 00:17:36 

Global Media Tutorial SAGE 2015 Exclusive 00:11:48 

Techno-Narcissism Definition SAGE 2015 Exclusive 00:01:14 

Peace Journalism Case Study - US 
Coverage Video Case SAGE 2015 Exclusive 00:03:53 

Commodified Identities: The Myth of Italian 
Food in the United States Video Case SAGE 2015 Exclusive 00:08:28 

Ammo for the Info Warrior 2 Documentary 

Media 
Education 
Foundation 2005 

Non-
Exclusive 01:57:44 

Militainment, Inc.: Militarism & Pop Culture Documentary 

Media 
Education 
Foundation 2007 

Non-
Exclusive 02:04:17 

Peace, Propaganda, & the Promised Land: 
U.S. Media & the Israeli-Palestinian Conflict Documentary 

Media 
Education 
Foundation 2003 

Non-
Exclusive 01:19:14 

Journalism 
     

The Future of Journalism Practice SAGE 2015 Exclusive 00:11:08 

Video Journalism Practice SAGE 2015 Exclusive 00:12:45 

Music Journalism Practice SAGE 2015 Exclusive 00:11:16 

Different Revenue Incentives, Different 
Content? Video Case SAGE 2015 Exclusive 00:06:55 

Journalism Innovation leads to Innovative 
Journalism Video Case SAGE 2015 Exclusive 00:10:00 

Barbie Zelizer Discusses Journalism Interview SAGE 2015 Exclusive 00:35:22 

Foreign Correspondence Practice SAGE 2015 Exclusive 00:16:10 

Independent Media in a Time of War Documentary 

Media 
Education 
Foundation 2003 

Non-
Exclusive 00:29:16 

The War Around Us Documentary 
Media 
Education 2013 

Non-
Exclusive 01:16:51 
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Title Video Type Publisher Publication 
Year 

Exclusivity 
to SAGE 

Length 
(hh:mm:ss) 

Foundation 

Journalism in the 21st Century Definition SAGE 2015 Exclusive 00:08:57 

New Journalism: Today and Tomorrow Practice SAGE 2015 Exclusive 00:10:00 

Citizen Journalism Video Case SAGE 2015 Exclusive 00:07:00 

Mass Communication 
     

Communication in Action Communication in 
New Media (The Communication Age: 
Connecting and Engaging - 19) Interview SAGE 2013 

Non-
Exclusive 00:02:23 

Chapter Summary (The Communication 
Age: Connecting and Engaging - 20)   Interview SAGE 2013 

Non-
Exclusive 00:02:38 

Mass Communication (From Theory to 
Practice) - A Conversation with Denis 
McQuail Interview SAGE 2014 Exclusive 01:00:00 

The Value of Voice - A Conversation with 
Nick Couldry Interview SAGE 2014 Exclusive 01:00:00 

Media & Children 
     

Effects of Interactive Media on Children Practice SAGE 2015 Exclusive 00:10:34 

Media & Class 
     

Media and Class Tutorial SAGE 2015 Exclusive 00:11:44 

Media Representations of Poor People and 
Poor Places Video Case SAGE 2015 Exclusive 00:07:00 

Media & Gender 
     

Media and Gender Practice SAGE 2015 Exclusive 00:08:30 

Asking For It: The Ethics and Erotics of 
Sexual Consent Documentary 

Media 
Education 
Foundation 2010 

Non-
Exclusive 00:38:11 

Introduction to Gender and Media Tutorial SAGE 2015 Exclusive 00:10:00 

Gender and Entertainment Video Case SAGE 2015 Exclusive 00:07:00 

Gender and News Video Case SAGE 2015 Exclusive 00:07:00 

Gender and Employment (In Media 
Industries) Video Case SAGE 2015 Exclusive 00:07:00 

Boys to Men: Spencer Documentary 

Media 
Education 
Foundation 2004 

Non-
Exclusive 00:30:47 

Boys to Men: Cisco Documentary 

Media 
Education 
Foundation 2004 

Non-
Exclusive 00:30:16 

Boys to Men: Al-Tran Documentary 

Media 
Education 
Foundation 2004 

Non-
Exclusive 00:30:52 

Boys To Men: Are You Listening Documentary SAGE 2004 
Non-
Exclusive 00:30:52 

The Bro Code: How Contemporary Culture 
Creates Sexist Men Documentary 

Media 
Education 
Foundation 2011 

Non-
Exclusive 00:55:59 

Generation M: Misogyny in Media & Culture Documentary 

Media 
Education 
Foundation 2008 

Non-
Exclusive 00:59:48 

Girls: Moving Beyond Myth Documentary 

Media 
Education 
Foundation 2004 

Non-
Exclusive 00:27:41 

Michael Kimmel: On Gender Documentary 

Media 
Education 
Foundation 2008 

Non-
Exclusive 00:54:46 

The Purity Myth: The Virginity Movement's 
War Against Women Documentary 

Media 
Education 
Foundation 2011 

Non-
Exclusive 00:46:01 

Sport and Gender Video Case SAGE 2015 Exclusive 00:07:00 

Hashtag Feminism – Rape Culture Video Case SAGE 2015 Exclusive 00:07:00 

SlutWalk – Online Versus Offline Activism Video Case SAGE 2015 Exclusive 00:07:00 
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Title Video Type Publisher Publication 
Year 

Exclusivity 
to SAGE 

Length 
(hh:mm:ss) 

Representations of Women in Media Tutorial SAGE 2015 Exclusive 00:10:00 

Representations of Feminism in Media Video Case SAGE 2015 Exclusive 00:07:00 

Media & Identity 
     

Myria Georgiou - Media and Identity Interview SAGE 2015 Exclusive 00:27:47 

Identity Definition SAGE 2015 Exclusive 00:01:00 

The Development of Writing Habitus Video Case SAGE 2015 Exclusive 00:10:00 

Beauty Mark: Body Image & the Race for 
Perfection Documentary 

Media 
Education 
Foundation 2008 

Non-
Exclusive 00:53:32 

Recovering Bodies: Overcoming Eating 
Disorders Documentary 

Media 
Education 
Foundation 1997 

Non-
Exclusive 00:34:26 

Wrestling With Manhood: Boys, Bullying & 
Battering Documentary 

Media 
Education 
Foundation 2003 

Non-
Exclusive 01:00:34 

Louis Theroux - Under the Knife Documentary BBC 2007 
Non-
Exclusive 01:00:00 

Media & Race 
     

Tim Wise: On White Privilege Documentary 

Media 
Education 
Foundation 2008 

Non-
Exclusive 00:57:39 

White Like Me: Race, Racism & White 
Privilege in America Documentary 

Media 
Education 
Foundation 2013 

Non-
Exclusive 01:08:36 

Media and Race Documentary SAGE 2015 Exclusive 00:10:03 

Media & Sexuality 
     

Media and Sexuality Documentary SAGE 2015 Exclusive 00:19:20 

Media & Society 
     

Media and Society Documentary SAGE 2015 Exclusive 00:09:15 

Media Sociology - the Role of Media in 
Influencing People Tutorial SAGE 2015 Exclusive 00:15:29 

Simon Lindgren, Media Sociology Interview SAGE 2015 Exclusive 00:42:20 

Peter Golding Discusses Media Sociology Interview SAGE 2015 Exclusive 00:50:35 

Communication and Sport Interview SAGE 2015 Exclusive 00:46:15 

Sports Communication Interview SAGE 2015 Exclusive 00:37:07 

Megasports Definition SAGE 2015 Exclusive 00:01:00 

Sport Socialization Definition SAGE 2015 Exclusive 00:01:00 

Sports Myth Definition SAGE 2015 Exclusive 00:01:00 

Optimal Available Screen Definition SAGE 2015 Exclusive 00:01:00 

Media and the Limits of Transnational 
Solidarity Video Case SAGE 2015 Exclusive 00:07:51 

Media Convergence 
     

Participatory Media and Collective 
Intelligence Tutorial SAGE 2015 Exclusive 00:05:45 

Martin Trickey - Multiplatform Formats and 
Audiences Interview SAGE 2015 Exclusive 00:41:07 

Media Convergence Practice SAGE 2015 Exclusive 00:09:27 

Media Economics 
     

Nick Southgate, Behavioral Economics Interview SAGE 2015 Exclusive 00:23:51 

Verica Djurdjevic, Media Planning and 
Buying Interview SAGE 2015 Exclusive 00:38:04 

Money Programme: Pensions Panic Documentary BBC 2005 
Non-
Exclusive 01:00:00 

Creative and Digital Economy Video Case SAGE 2015 Exclusive 00:07:00 

What is Digital Economy Tutorial SAGE 2015 Exclusive 00:10:00 

Media Effects & Media Psychology 
     

Body Commodification and Dissatisfaction Tutorial SAGE 2015 Exclusive 00:12:56 

Body Commodification Definition SAGE 2015 Exclusive 00:01:24 
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Title Video Type Publisher Publication 
Year 

Exclusivity 
to SAGE 

Length 
(hh:mm:ss) 

Media Effects & Psychology Tutorial SAGE 2015 Exclusive 00:08:56 

Jess - My New Face Documentary BBC 2008 
Non-
Exclusive 01:00:00 

Sexualized Aggression Definition SAGE 2015 Exclusive 00:05:09 

Media Ethics 
     

This World Investigations: Bollywood - The 
Casting Couch Documentary BBC 2005 

Non-
Exclusive 00:30:00 

Ethics in Journalism Video Case SAGE 2015 Exclusive 00:19:40 

Media Industries 
     

Media Industry: TV User Flows Tutorial SAGE 2015 Exclusive 00:10:31 

Gauti Sigthorsson - Creative Industries Interview SAGE 2015 Exclusive 00:47:19 

Ron Rice, Information Diffusion Interview SAGE 2015 Exclusive 00:30:00 

Louis Theroux - Twilight of the Porn Stars Documentary BBC 2012 
Non-
Exclusive 01:00:00 

Media Law & Ethics 
     

Rape Myths on Trial: Naming the Unnamed 
Conspirator Documentary 

Media 
Education 
Foundation 2012 

Non-
Exclusive 00:57:04 

Digital Culture, Creativity, and Copyright Law Tutorial SAGE 2015 Exclusive 00:10:00 

Al Amoudi V Brisard Video Case SAGE 2015 Exclusive 00:07:00 

Media Policy & Regulation      

Guy Parker - Advertising Interview SAGE 2015 Exclusive 00:42:47 

Media Studies (General)      

Celebrity Tutorial SAGE 2015 Exclusive 00:11:21 

Social Movement Media Tutorial SAGE 2015 Exclusive 00:04:40 

Political Economy of Media Definition SAGE 2015 Exclusive 00:00:37 

Political Economy of Media Definition SAGE 2015 Exclusive 00:00:43 

Political Economy and Mass Communication Tutorial SAGE 2015 Exclusive 00:13:09 

Homogeneity Definition SAGE 2015 Exclusive 00:00:39 

Moral Panic Definition SAGE 2015 Exclusive 00:00:33 

Paratextual Definition SAGE 2015 Exclusive 00:00:52 

Collective Intelligence on YouTube Video Case SAGE 2015 Exclusive 00:07:40 

Face-Negotiation Theory Video Case SAGE 2015 Exclusive 00:08:31 

Disciplines of Truth: The ‘Arab Spring,’ 
American Journalistic Practice, and the 
Production of Public Knowledge Video Case SAGE 2015 Exclusive 00:07:23 

Rethinking Collaboration Video Case SAGE 2015 Exclusive 00:07:46 

Ubiquitous Writing, Technologies, and the 
Social Practice of Literacies of Coordination Video Case SAGE 2015 Exclusive 00:07:44 

Policy Streams and Public Service Media 
Funding  Video Case SAGE 2015 Exclusive 00:16:09 

Journalism and Education Video Case SAGE 2015 Exclusive 00:07:31 

Construction and Representation in Media 
Studies Tutorial SAGE 2015 Exclusive 00:07:55 

Media Theory      

Marxist Theory and Media Tutorial SAGE 2015 Exclusive 00:08:39 

Media Theory Tutorial SAGE 2015 Exclusive 00:12:04 

Mass Market Model Definition SAGE 2015 Exclusive 00:00:42 

Media Theory - Psychoanalytic Theory and 
Media Tutorial SAGE 2015 Exclusive 00:09:18 

Semiotics and Media Tutorial SAGE 2015 Exclusive 00:07:58 

Media, Ideology and Struggles over 
Hegemony Video Case SAGE 2015 Exclusive 00:07:00 

The Theory of Uses and Gratification Tutorial SAGE 2015 Exclusive 00:12:02 

Gerard Goggin Discusses Mobile Media Interview SAGE 2015 Exclusive 00:47:59 

Mobile Media      

Mobile Media Tutorial SAGE 2015 Exclusive 00:08:35 

Mobile App Development Practice SAGE 2015 Exclusive 00:10:36 
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Title Video Type Publisher Publication 
Year 

Exclusivity 
to SAGE 

Length 
(hh:mm:ss) 

New Media & Communication Technology      

Sonia Livingstone Discusses New Media 
Research Interview SAGE 2015 Exclusive 00:42:00 

Steve Jones Discusses New Media 
Research Interview SAGE 2015 Exclusive 00:35:39 

Social Uses and Effects of New Media Tutorial SAGE 2015 Exclusive 00:18:48 

Content Aggregators Definition SAGE 2015 Exclusive 00:04:48 

Newsgroups Definition SAGE 2015 Exclusive 00:05:28 

Political Cynicism Definition SAGE 2015 Exclusive 00:11:07 

Tweet or Be Sacked': Twitter and the New 
Elements of Journalistic Practice Definition SAGE 2015 Exclusive 00:09:53 

Nikunen on ‘Losing my Profession’ Video Case SAGE 2015 Exclusive 00:08:51 

Public Relations      

Public Relations: Account Executive Practice SAGE 2015 Exclusive 00:10:51 

Public Relations Practice SAGE 2015 Exclusive 00:10:20 

Public Relations Campaigns      

Public Communications Campaigns Tutorial SAGE 2015 Exclusive 00:11:32 

Campaign Principles Tutorial SAGE 2015 Exclusive 00:22:08 

Social Media      

Protest and Social Networks Tutorial SAGE 2015 Exclusive 00:11:40 

Social Media as Public Sphere Video Case SAGE 2015 Exclusive 00:07:50 

Race, Ethnicity, and Social Media Definition SAGE 2015 Exclusive 00:09:18 

Social Networks Definition SAGE 2015 Exclusive 00:02:56 

The Social Web Definition SAGE 2015 Exclusive 00:00:39 

Coding Sheet Definition SAGE 2015 Exclusive 00:00:34 

Sentiment Definition SAGE 2015 Exclusive 00:00:25 

Creative Directors at Facebook Practice SAGE 2015 Exclusive 00:17:02 

Social Media: Strategy Director Practice SAGE 2015 Exclusive 00:14:30 

Social Media Definition SAGE 2015 Exclusive 00:02:56 

Visualizing Data Using Social Media Practice SAGE 2015 Exclusive 00:24:27 

Alfred Hermida Discusses Mobile Media Interview SAGE 2015 Exclusive 00:57:50 

Rumors Definition SAGE 2014 Exclusive 00:10:42 

Media Convergence Definition SAGE 2015 Exclusive 00:09:02 

Panorama: One Click from Danger Documentary BBC 2008 
Non-
Exclusive 00:50:00 

Websex - What's the Harm Documentary BBC 2012 
Non-
Exclusive 00:50:00 

Consumer Insights Definition SAGE 2015 Exclusive 00:00:27 

Age, Social Media and Politics Definition SAGE 2015 Exclusive 00:07:33 

London School of Economics Public Policy 
Group Definition SAGE 2015 Exclusive 00:05:00 

Musicians and Social Media in Politics Definition SAGE 2015 Exclusive 00:06:48 

Islam and Social Media Definition SAGE 2015 Exclusive 00:05:16 

Media and Culture (Impact of Twitter and 
Journalism) Video Case SAGE 2015 Exclusive 00:07:00 

Me and My ‘Friends’: Social Media as 
Personal Life (Isolation and Narcissism?) Video Case SAGE 2015 Exclusive 00:07:00 

What Do We Mean by Social Media? 
(Perspectives and Definitions) Tutorial SAGE 2015 Exclusive 00:10:00 

Digital Stress Video Case SAGE 2015 Exclusive 00:09:57 

Sockpuppets Definition SAGE 2015 Exclusive 00:04:51 

Viral Lift/Seed Ratio Definition SAGE 2015 Exclusive 00:03:11 

Television, Radio & Audio      

Nina Huntemann Discusses Video Games Interview SAGE 2015 Exclusive 00:42:48 

TV News Editing Practice SAGE 2015 Exclusive 00:13:08 

Executive Producer Practice SAGE 2015 Exclusive 00:06:47 

TV Formats - Global Sales and Production Practice SAGE 2015 Exclusive 00:17:25 

Television Fixer Practice SAGE 2015 Exclusive 00:12:08 

Location Scout Practice SAGE 2015 Exclusive 00:09:35 

http://sk.sagepub.com/video/
http://sk.sagepub.com/video/sonia-livingstone-discusses-new-media-research
http://sk.sagepub.com/video/sonia-livingstone-discusses-new-media-research
http://sk.sagepub.com/video/steve-jones-discusses-new-media-research
http://sk.sagepub.com/video/steve-jones-discusses-new-media-research
http://sk.sagepub.com/video/social-uses-and-effects-of-new-media
http://sk.sagepub.com/video/aggregators
http://sk.sagepub.com/video/newsgroups
http://sk.sagepub.com/video/political-cynicism
http://sk.sagepub.com/video/tweet-or-be-sacked-twitter-and-the-new-elements-of-journalistic-practice
http://sk.sagepub.com/video/tweet-or-be-sacked-twitter-and-the-new-elements-of-journalistic-practice
http://sk.sagepub.com/video/nikunen-on-losing-my-profession
http://sk.sagepub.com/video/public-relations-account-executive
http://sk.sagepub.com/video/public-relations
http://sk.sagepub.com/video/public-communications-campaigns
http://sk.sagepub.com/video/campaign-principles
http://sk.sagepub.com/video/protest-and-social-networks
http://sk.sagepub.com/video/social-media-as-public-sphere
http://sk.sagepub.com/video/race-ethnicity-and-social-media
http://sk.sagepub.com/video/social-networks
http://sk.sagepub.com/video/the-social-web
http://sk.sagepub.com/video/coding-sheet
http://sk.sagepub.com/video/sentiment
http://sk.sagepub.com/video/creative-directors-at-facebook
http://sk.sagepub.com/video/social-media-strategy-director
http://sk.sagepub.com/video/social-media
http://sk.sagepub.com/video/visualizing-data-using-social-media
http://sk.sagepub.com/video/alfred-hermida-discusses-mobile-media
http://sk.sagepub.com/video/rumors
http://sk.sagepub.com/video/media-convergence-cunningham-defi
http://sk.sagepub.com/video/panorama-one-click-from-danger
http://sk.sagepub.com/video/websex-whats-the-harm
http://sk.sagepub.com/video/consumer-insights
http://sk.sagepub.com/video/age-social-media-and-politics
http://sk.sagepub.com/video/london-school-of-economics-public-policy-group
http://sk.sagepub.com/video/london-school-of-economics-public-policy-group
http://sk.sagepub.com/video/musicians-and-social-media-in-politics
http://sk.sagepub.com/video/islam-and-social-media
http://sk.sagepub.com/video/media-and-culture-impact-of-twitter-and-journalism
http://sk.sagepub.com/video/media-and-culture-impact-of-twitter-and-journalism
http://sk.sagepub.com/video/me-and-my-friends-social-media-as-personal-life-isolation-and-narcissism
http://sk.sagepub.com/video/me-and-my-friends-social-media-as-personal-life-isolation-and-narcissism
http://sk.sagepub.com/video/what-do-we-mean-by-social-media-perspectives-and-definitions
http://sk.sagepub.com/video/what-do-we-mean-by-social-media-perspectives-and-definitions
http://sk.sagepub.com/video/digital-stress
http://sk.sagepub.com/video/sockpuppets
http://sk.sagepub.com/video/viral-life-seed-ratio
http://sk.sagepub.com/video/nina-huntemann-discusses-video-games
http://sk.sagepub.com/video/tv-news-editing
http://sk.sagepub.com/video/executive-producer
http://sk.sagepub.com/video/tv-formats-global-sales-and-production
http://sk.sagepub.com/video/television-fixer
http://sk.sagepub.com/video/location-scout


 
 

Title Video Type Publisher Publication 
Year 

Exclusivity 
to SAGE 

Length 
(hh:mm:ss) 

Television and Video Producer Practice SAGE 2015 Exclusive 00:12:35 

BBC Radio Editor Practice SAGE 2015 Exclusive 00:09:32 

Practical Sound Recording Practice SAGE 2015 Exclusive 00:09:25 

Jim Sayers - Independent TV Production Interview SAGE 2015 Exclusive 00:51:19 

Patrick Uden - Factual Scriptwriting and 
Storytelling Interview SAGE 2015 Exclusive 00:45:17 

Claire Lillis and Isabel Cook - Negotiating 
Access for TV Interview SAGE 2015 Exclusive 00:35:36 

Alan Barker - Sound for Filmmaking Interview SAGE 2015 Exclusive 00:30:56 

Clockwork Radio Documentary BBC 1995 
Non-
Exclusive 00:30:00 

A Newsday Revolution Documentary BBC 1988 
Non-
Exclusive 00:50:00 

Panorama: Life on TV Documentary BBC 2000 
Non-
Exclusive 00:40:00 

Understanding Music Radio's Present from 
Music Radio's Past Tutorial SAGE 2015 Exclusive 00:10:00 

How Radio Broadcasters Are Responding to 
the Opportunities of the Digital Age Tutorial SAGE 2015 Exclusive 00:10:00 

[T] TV Studies (A to Z) Tutorial SAGE 2015 Exclusive 00:10:00 

Video Games      

Returning Fire Documentary 

Media 
Education 
Foundation 2011 

Non-
Exclusive 00:44:55 

Games Design Practice SAGE 2015 Exclusive 00:07:48 

Grand Theft Auto and Media Violence Video Case SAGE 2015 Exclusive 00:06:16 

Representations of Femininity in Video 
Games Definition SAGE 2015 Exclusive 00:08:34 

Popular Culture & Cultural 
Studies 

    

Return to top 

Cultural Studies (General) 
     

The Origins of Cultural Studies: Featuring 
Stuart Hall Documentary 

Media 
Education 
Foundation 1997 

Non-
Exclusive 00:55:07 

Cultural Theory 
     

Representation & the Media: Featuring 
Stuart Hall Documentary 

Media 
Education 
Foundation 1997 

Non-
Exclusive 00:55:07 

The Shrine Documentary BBC 1997 
Non-
Exclusive 01:15:00 

Cultural Theory: Black Music Part 1 Tutorial SAGE 2015 Exclusive 00:13:22 

Cultural Theory: Black Music Part 2 Tutorial SAGE 2015 Exclusive 00:11:51 

Postcolonial Theory Definition SAGE 2015 Exclusive 00:00:51 

Trauma Porn Definition SAGE 2015 Exclusive 00:00:51 

Race Definition SAGE 2015 Exclusive 00:01:23 

Racialization Definition SAGE 2015 Exclusive 00:01:07 

Cultural Theory: Cultural Criticism Tutorial SAGE 2015 Exclusive 00:08:34 

Kathryn Sorrells, Culture and 
Communication Interview SAGE 2015 Exclusive 00:30:00 

Cultural and Media Studies Tutorial SAGE 2015 Exclusive 00:10:00 

Hall's Encoding/Decoding Model for Media 
Analysis Tutorial SAGE 2015 Exclusive 00:10:00 

Why Does Ideology Still Matter in Media 
Analysis? Tutorial SAGE 2015 Exclusive 00:10:00 

Material Culture 
     

Material Culture Tutorial SAGE 2015 Exclusive 00:06:00 
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Title Video Type Publisher Publication 
Year 

Exclusivity 
to SAGE 

Length 
(hh:mm:ss) 

Popular Music 
     

Popular Music: Rave Culture Tutorial SAGE 2015 Exclusive 00:12:17 

Popular Music: Music Journalism Tutorial SAGE 2015 Exclusive 00:08:48 

Popular Music: Music Biography Tutorial SAGE 2015 Exclusive 00:10:02 

Music Journalism: Writing a Review Practice SAGE 2015 Exclusive 00:10:20 

Digital music and Vinal Culture Video Case SAGE 2015 Exclusive 00:07:00 

Short History of Dancing in Popular Music Tutorial SAGE 2015 Exclusive 00:10:00 

Representation 
     

Representation in the Media Tutorial SAGE 2015 Exclusive 00:12:53 

Representation Definition SAGE 2015 Exclusive 00:00:48 

Celebrity (Body Image, Idealised Bodies, 
etc.) Tutorial SAGE 2015 Exclusive 00:10:00 

Understanding Fandom (the Case of 'Moz 
Angeles') Video Case SAGE 2015 Exclusive 00:07:00 

Sub Cultures 
     

Subcultures, Part 1 Tutorial SAGE 2015 Exclusive 00:12:56 

Subcultures, Part 2 Tutorial SAGE 2015 Exclusive 00:10:10 

Subculture Definition SAGE 2015 Exclusive 00:00:48 

Parent Culture Definition SAGE 2015 Exclusive 00:00:36 

Semiotics Definition SAGE 2015 Exclusive 00:00:47 

Fan Loyalty Definition SAGE 2015 Exclusive 00:01:00 

Visual Culture 
     

Appropriation in Photography Definition SAGE 2015 Exclusive 00:00:52 

Youth Media & Culture 
     

Hip-Hop (Beyond Beats & Rhymes) Documentary 

Media 
Education 
Foundation 2006 

Non-
Exclusive 01:00:48 

What a Girl Wants Documentary 

Media 
Education 
Foundation 1998 

Non-
Exclusive 00:32:15 

Mobile Media and Youth Culture Tutorial SAGE 2015 Exclusive 00:06:55 

Popular Culture (Contemporary Fashion and 
Music) Video Case SAGE 2015 Exclusive 00:07:00 

Global Popular Culture Video Case SAGE 2015 Exclusive 00:07:00 

Research Methods for Media, 
Communication & Cultural 
Studies 

    

Return to top 

Communication Research Methods 
(General) 

    
 

Process Analysis Definition SAGE 2015 Exclusive 00:01:00 

Random Samples Definition SAGE 2015 Exclusive 00:02:48 

Cluster Sampling Definition SAGE 2015 Exclusive 00:04:34 

William F. Eadie, Communication Research Interview SAGE 2015 Exclusive 00:30:00 

Mixed Methods 
     

Triangulation Definition SAGE 2015 Exclusive 00:01:00 

Digital methods Video Case SAGE 2015 Exclusive 00:07:00 

Digital Inclusion Video Case SAGE 2015 Exclusive 00:07:00 

Mixed Methods – Qualitative and 
Quantitative Tutorial SAGE 2015 Exclusive 00:22:00 

Understanding Fandom: Fans not Fanatics Tutorial SAGE 2015 Exclusive 00:10:00 

Qualitative Methods 
     

Qualitative Methods in Communication Interview SAGE 2015 Exclusive 00:39:57 

Putting the Microscope on Big Data Video Case SAGE 2015 Exclusive 00:07:00 

Big Data Video Case SAGE 2015 Exclusive 00:04:06 

Discourse Analysis Definition SAGE 2015 Exclusive 00:01:00 
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Title Video Type Publisher Publication 
Year 

Exclusivity 
to SAGE 

Length 
(hh:mm:ss) 

Typology Development Definition SAGE 2015 Exclusive 00:01:00 

Ethnography Definition SAGE 2015 Exclusive 00:01:00 

Queer Theory Definition SAGE 2015 Exclusive 00:01:00 

Multivocality Definition SAGE 2015 Exclusive 00:01:00 

Multiadic Discourse Analysis Definition SAGE 2015 Exclusive 00:01:00 

Qualitative Research Practice SAGE 2015 Exclusive 00:12:02 

Qualitative Methods Tutorial SAGE 2015 Exclusive 00:07:51 

The Method Section as Conceptual 
Epicenter Video Case SAGE 2015 Exclusive 00:13:53 

Quantitative Methods 
     

Research Methods in Communication Interview SAGE 2015 Exclusive 00:30:00 

Bivariate Data Definition SAGE 2015 Exclusive 00:01:00 

Dr. Ellen J Helsper, Quantitative Research in 
Media Interview SAGE 2015 Exclusive 00:41:19 
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